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ABOUT MING WATCH

“MING WATCH” covers the latest news of high end
watch market, recent technical advancement of watch
industry, engaging stories of most sought-after timepieces,
reports of various auctions.

Our unique contents consist of interviews and forums of

industry expex and influential celebrities, with distinctive

style of pictorial, layout and design.

Our stories and videos are now available on multi-
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media platformsincluding print, e-magazine on iPad/
Android newsstand, website, Facebook, Instagram and
YouTube. We have extended our readership to reach
discerning watch lovers and collectors beyond Hong
Kong, and to cover new readers from young
executives and professionals who are looking for
comprehensive watch content through our
professional multi-channels.
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CONTENTS

NEW WATCH

News corner provides the
most current update of the

prestige watch market.

Blancpain
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FEATURE

Explore more and further
through a series of selected
watch topics.

BRI KR —
Richand’_.ange
Jumping Seconds

COVER STORY &
BRAND STORY

A full length article exclusively
unveils the stories behind classic
timepieces and the brand,
including some unknown tales.

LIFESTYLE

This section covers other
information a prestigious watch-
lovers may want to know, including
wine,apparels,and automobile.



VINCWATCH

PRINT MAGAZINE

Frequency:
Feb, Apr, Jun, Aug, Oct, Dec

Extensive Distribution Networks:
e Newstands

e Circle K




VINCWATCH

DIGITAL INSIGHT

MAGAZINE mingwatch.com ﬂ Ming Watch |@l Ming Watch ul Ming Watch

Male (80%), Female (20%) | Male (67%), Female (33%) Followers: 26k+ Followers: 1,174 Subscribers: 9,914

Male (97%), Female (3%)

Male (69%), Female (31%) Male (73%), Female (27%)

Age:

18-24 (9%)
25-34 (19%)
35-44 (27%)
45-54 (10%)
55+ (35%)

Age:

20-24 (7%)
25-34 (10%)
35-49 (73%)
49+ (10%)

Age:

18-24 (4%)
25-34 (30%)
35-44 (28%)
45-44 (22%)

Age:

18-24 (5%)
25-34 (33%)
35-44 (40%)
45-54 (19%)

Age:

18-24 (7%)
25-34 (22%)
35-44 (38%)
45-54 (14%)

: HK / Macau / Taiwan / China 55+ (19%) 55+ (3%) 55+ (16%)
High Income level (97%)
Monthly Personal Avg monthly post reach Avg monthly post reach Avg Monthly Video Views
Income HKS80k+ (30%) 770k+ 60k+ 44.2k+
Average monthly page view
316k+ Engagement rate Interaction rate Avg Monthly CTR
8.5% 10.4% 6.6%
Avg Monthly Impressions
508.5K+

Source: Google Analytics, Facebook. Instagram, YouTube DEC - JAN 2023


https://ebook.mpweekly.com/bookshelf?active=mings
https://www.mingwatch.com/hk/
https://www.facebook.com/MingWatch
https://www.instagram.com/mingwatch_hk/
https://www.youtube.com/@MingWatch
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SOCIAL MEDIA SHOWCASE

Facebook Feed Instagram Feed
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#chaumet #ianchan #mingwatch



https://www.facebook.com/MingWatch/posts/pfbid0qZqgqCJfru3sXARE2b9LY7yJY5UHgpZNQUobo5S5G1ijA81Xr3zuD8xTjLFnSb3jl
https://www.facebook.com/MingWatch/posts/pfbid0vEu8xDZJ5Kdde2WhpBfazASSs2zsZfCoRL8VqdNbhMFgJgqpGzKS2658Ryxwqku2l
https://www.instagram.com/p/CmgHM3vt99x/
https://www.instagram.com/p/CoE6VeArgr9/
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SOCIAL MEDIA SHOWCASE

Audemars Piguet

Facebook Feed Online Article
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https://www.facebook.com/MingWatch/posts/pfbid0hCcu2k217jA8WCehyr3Tsh83bAp4PYtoFzAphVQp4HnCZx6Lf54ukkErc7CrXphVl
https://www.mingwatch.com/hk/2022/11/30/%E6%98%8E%E9%8C%B6%E5%B9%B4%E5%BA%A6%E7%9B%A4%E9%BB%9E-audemars-piguet-%E6%84%9B%E5%BD%BC2022%E6%B1%BA%E7%AE%97-%E7%9B%A4%E9%BB%9E6%E6%AC%BE%E8%A4%87%E9%9B%9C%E8%85%95%E9%8C%B6-royaloak-code1159/?fbclid=IwAR06lkBpd38-6QWKDrRzWBe1Prz2XLjO-vwLuZD59L82E_F-9iEAKePbZGs
https://www.mingwatch.com/hk/2022/11/30/%E6%98%8E%E9%8C%B6%E5%B9%B4%E5%BA%A6%E7%9B%A4%E9%BB%9E-audemars-piguet-%E6%84%9B%E5%BD%BC2022%E6%B1%BA%E7%AE%97-%E7%9B%A4%E9%BB%9E6%E6%AC%BE%E8%A4%87%E9%9B%9C%E8%85%95%E9%8C%B6-royaloak-code1159/?fbclid=IwAR06lkBpd38-6QWKDrRzWBe1Prz2XLjO-vwLuZD59L82E_F-9iEAKePbZGs
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VIDEO PRODUCTION
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Panerai Luminor Tourbillon GMT Goldtech Solvil et Titus Valor 5B KRS SEHE Baume et Mercier SIBEERLRERN "E]EK,

Weofferyou: 1. Professional production team, including more than 20 renowned movie/ short film/ documentary/ commercial directors in Hong Kong and China
2. Well connected with renowned celebrities and artists in Hong Kong, China and Taiwan

3. Multi-broadcasting channels to provide effective reach to target customers
*Quotation will be provided based on client's brief


https://bit.ly/3vaEptA
https://bit.ly/3C1bLOy
https://bit.ly/3QfPXo2
https://www.facebook.com/MingWatch/videos/4497129017076117/
https://bit.ly/3C6TvTQ
https://www.facebook.com/MingWatch/videos/936379447083907/
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VIDEO PRODUCTION
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Know the Difference f& o 43t — TGl Baume & Mercier Clifton Baumatic Collection [ Ming Watch girl] Sadie

Weofferyou: 1. Professional production team, including more than 20 renowned movie/ short film/ documentary/ commercial directors in Hong Kong and China
2. Well connected with renowned celebrities and artists in Hong Kong, China and Taiwan

3. Multi-broadcasting channels to provide effective reach to target customers
*Quotation will be provided based on client's brief


https://www.facebook.com/MingWatch/videos/2412690185669636/
https://www.facebook.com/MingWatch/videos/518841818910402/
https://www.facebook.com/MingWatch/videos/2520996694853794/
https://www.facebook.com/MingWatch/posts/1677334552391864
https://www.facebook.com/MingWatch/posts/pfbid02bJgVzy3UxZ55tnmXmupLZHkTfjgwyCPPUzyWj9pvzw9jWGiJD3jjY7k78c6rLN42l
https://bit.ly/3wd63qy

VINCWATCH

VIDEO PRODUCTION

Know the Difference {# o 43#} - 1TASEIE AL RN EHEARIRARE Anika 15

Ming Watch A\#J55); : ZFE

Weofferyou: 1. Professional production team, including more than 20 renowned movie/ short film/ documentary/ commercial directors in Hong Kong and China
2. Well connected with renowned celebrities and artists in Hong Kong, China and Taiwan

3. Multi-broadcasting channels to provide effective reach to target customers
*Quotation will be provided based on client's brief


https://www.facebook.com/MingWatch/videos/370618710200611/
https://www.facebook.com/MingWatch/videos/2108399512791079/
https://www.facebook.com/MingWatch/videos/399479864247837/
https://www.facebook.com/MingWatch/videos/vl.157073164927769/885467261835202/?type=1
https://www.youtube.com/watch?v=t29eb54xUME
https://www.facebook.com/MingWatch/videos/934801703537928/
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VIDEO PRODUCTION
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Weofferyou: 1. Professional production team, including more than 20 renowned movie/ short film/ documentary/ commercial directors in Hong Kong and China
2. Well connected with renowned celebrities and artists in Hong Kong, China and Taiwan

3. Multi-broadcasting channels to provide effective reach to target customers
*Quotation will be provided based on client's brief


https://www.facebook.com/MingWatch/videos/818068641651797/
https://www.facebook.com/MingWatch/videos/986250004833659/
https://www.facebook.com/MingWatch/videos/493262224523334/
https://www.facebook.com/MingWatch/videos/348113229120670/

VINCWATCH

PRINT RATE CARD

PRIME POSITION

Effective Date: 1st January 2023

Position Size/ 4C Rate(HKS$)
Cover Full Page $262,500
Back Cover Full Page $113,400
Inside Front Spread Double Page Spread $159,600
Table of Contents 1 Full Page $69,300
Table of Contents 2 Full Page $68,250
Table of Contents 3 Full Page $67,200
Facing Editor Note Full Page $63,000
Facing Masthead Full Page $61,950
Inside Back Cover Full Page $57,750
R.O.P. Full Page $57,750
R.O.P. Double Page Spread $115,500
FREQUENCY

Feb,Apr,Jun, Aug, Oct, Dec

REMARKS

Fixed Position Loading: +20%

(subject to availability)

Consecutive Pages Loading: +10%

Advertising Agency

Commission: 15%

(only offer to accredited advertising agency)



VINCWATCH

PRINT SIZE AND SPECIFICATIONS

SIZE
Full Page
Trim Size Double Page Spread
285 mm (H) x221 mm (W) Trim Size : 285 mm (H) X436 mm (W)
Bleed Size Bleed Size : 295 mm (H) x446 mm (W)
295 mm (H) x 231 mm (W) Non Bleed Size : 275 mm (H) x 426 mm (W)
Non Bleed Size Inside Front Spread : 285 mm(H) x428 mm(W)
275 mm (H) x211 mm (W)
MECHANICAL SPECIFICATIONS DIGITAL FILE SPECIFICATIONS COLOUR PROOF
Material One set of positive process color film with PDF files preferred a) Digital proof in ISO 39L Standard (complies with
progressive proofs. a) Color Standard: ISO 39L (complies with ISO 12647-2) 1S 12647-7)
Saeen : 175 screen line (Art-paper) b) Digital Proof Standard: with Fogra Media Wedge control bar, b) Colour proof with proof control “passed sticker”

Booking Deadline : 60 days prior publication date
Material Deadline : 45 days prior publication date
Bleed Margin : 5mm on each side

(All text should be within the Non Bleed Size)

FILM COLLECTION CENTRE

16/F.,Block A, Ming Pao Industrial Centre, 18 KaYip Street, Chai

Wan, Hong Kong.
Tel : (852) 3605 3759
Monday to Frlday 9:30am -6:00pm

TERMS OF BUSINESS

charges therefore.

aulh WNH

according to ISO 12647-7 tolerance
c) PDF Format: 1.3 Version
d) PDF Standard: PDF/ X-1a (with output intent: ISO 39L)
e) We accept files submission via CertiAD

E-mail : File under 5MB can be delivered by e-mail —

For file size over 5MB, please upload to an FTP server ISO V2 36U is012647-7 (@co7Bie0 gms
FTP Server : Please contact our advertising representatives
Remarks Please convert all fonts to outline

JPEG image options must be over 10

c) One set of digital proof is required

d) Ifthe client/ agency cannot provide the ISO39L
standard and passed sticker, Ming Watch will
not be responsible for any colour discrepancy
or compensation

Average
Maximum

Photo resolution must be 300dpi
All photos must be in CMYK format

. The publisher reserves the right to refuse publishing any material supplied by the Advertiser or the Advertising Agent.
. Fixed position advertisements are only available at an additional charge.
. Late delivery of advertising materials or non-compliance with specified deadlines will result in forfeiture of the space booked but the Advertiser and the Advertising Agent shall still be liable to pay the

Primary
Substrate
Pnmary dH
Gray dH

dc74a146 3b3c 469b-a7cl albbas0ccT4a

ey passedy/

o

wered by gmgcolor.com

. In case of failure to deliver materials before the specified deadline for whatever reason, the publisher may use its discretion in re-running a previous adv. of similar size.
. No cancellation is acceptable after the date of material deadline as stated in this Rate Card.
. The Advertiser and/or the Advertising Agency (collectively the “Advertiser”) are advised of understanding of the provisions of the amended Trade Descriptions Ordinance (Cap.362) and its relevant

general guidelines & regulations (the “TDQO"). All advertising materials submitted to us/ the placing of an order for advertisement shall fully comply with the TDO or any laws and regulations as shall be
amended from time to time under the laws of Hong Kong SAR. The Advertiser warrants and confirms the agreement to comply with and to procure its employees & authorized representatives and/ or
agents to comply with the TDO. The Advertiser (including the Advertising Agency) agrees to indemnify the publisher, One Media Group and keep One Media Group and its directors, shadow directors,
employees, company secretary, principal officers, managers, agents, contractors or any of them fully indemnified against any claims, demand, actions, costs, liabilities, damages, proceedings and

expenses suffered or incurred.

7.Third Party Rights — No person or entity other than the contracting parties under the advertisement contract/ agreement, will have any right under the Contracts (Rights of Third Parties) Ordinance
(Cap.623) of the Laws of Hong Kong to enforce any terms and conditions of the advertisement contract/ agreement.
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DIGITAL RATE CARD

Effective Date: 1st January 2023

Facebook Newsfeed

Ming Watch 885%
Published by Anson Tang

"o Bublished by An

[Vol. 68 £EEE | Parmig
1 £ 1 Michel Parm

- Ming Watch Facebook fanpage (@MingWatch)
- Min. $1,500 or 30% handling charge of boost amount
whichever is higher

Gross Rate: HK$35,000

+ 19 Parmigian

Instagram Feed

- Ming Watch Instagram (@mingwatch)
- Min. $1,500 or 30% handling charge of boost amount
whichever is higher

Gross Rate: HK$30,000

eDM

- Specificed Demographic
- HK$2/ Member
- Minimum Entry Fee is $10,000 (net)

Digital Platform Remarks:

1.Ad Inventories and spaces are reserved on a first-come, first-served basis.

2. Production cost is not included.

3. Booking Deadline: website -7 working days prior to the ad posting date.

4. Material Deadline: website -5 working days prior to the ad posting date.

5.Material Requirements: The above ad rates apply to the banner format of JPEG, GIF or SWF format and supporting Internet Explorer Browser 6.0/ 7.0 only.
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DIGITAL RATE CARD

Mobile and Desktop
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Billboard / Super Banner
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LIKEUS ON FACEBOOK

(for Mobile) (for Desktop)
Ad Format Dimensions (pixels) Appear at Location Min.SOV Rate (HD)
Mobile Leaderboard 320(W) x50 (H) Mobile Run-of-site % $5,000
Billboard 970(W) x 250 (H) Desktop Run-of-site % $9,000
Super Banner 728(W)x 90 (H) Desktop Run-of-site % $15,000
Large Rectangle (LREC)| 300(W) x 250(H) Desktop Run-of-site % $6,800
300(W) x 250 (H) Mobile Homepage sy $6,000
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DIGITAL RATE CARD

Mobile:

(for Mobile)

>

When land to the
page, it will popup
expanded image,
and auto collapse

MFV
(MOBILE FIRST VIEW)

after 15sec
s oy, . e s S I Oy
Desktop: e
S

(for Desktop) S0
(0744 £33 ) Parmigiani Fleuriertii5i&
[E . 20228 F . Tonda PFERSA# 5 . MBARIE

> T RammE LREC

Crazy Ad

When land to the page, it will
popup expand- ed image,
and auto collapse after 15sec

Ad Format Dimensions (pixels) Appear at Location Min.SOV Rate / Week
(HD)

MFV 320 (W) x416(H) Mobile Homepage 5% $10,800

(MOBILE FIRSTVIEW)

Ad Format Dimensions (pixels) Appear at Location Min.SOV Rate / Week
(HD)

Crazy Ad 1024 (W) x 605(H) Desktop Homepage 5% $15,000
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DIGITAL RATE CARD

Mobile only

PATEK PHILIPPE

PATEK PHILIPPE
coeve GENeVE

When scroll down
to the page,

the image will

be covered.

Underlay

BT ST RB00 A FJunghans

TSR LR R Junghansil « 8% IREREINE
P34 Max Bill @, S4ERA & — MRS » IRETITFARA »
[.]

BT RS BEN00 F4EJunghans

(for Mobile)

Ad Format Dimensions (pixels) Appear at i Min.SOV Rate / Week

(HD)
Underlay 320(W) x 480(H) Mobile Homepage 100°% $15,000
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DIGITAL RATE CARD

Desktop only

=E

T&ﬁﬂﬁﬁ Piaget Polo

0 @390 Views

[ ormron [t ] o ] o = |

Half Page

Banner

REHAE * (PEIBREHEE 7487 7 Altiplano ? HEBRRSEIRSMAUBFRIPiaget Polo -
#8328 Photo : Lewis Wong

IN READ VIDEO

(for Desktop)

Ad Format Dimensions (pixels) Appear at i Min.SOV Rate / Week

(HD)
Half Page Banner 300(W) x 600(H) Desktop Homepage v $10,800
In Read Video 540(W) x 480(H) Desktop Run-of-site 100% $18,000
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WWW.mingwatch.com

www.facebook.com/MingWatch

www.instagram.com/mingwatch

www.youtube.com/MingWatch

Bemd

T H A N K Y O U CONTACT

EDITORIAL
Fax: (852) 2976 5515
Email: mingwatch@omghk.com

ADVERTISING
Tel: (852) 3605 3713 Fax: (852) 2898 2549
Email: mwmadv@omghk.com

MARKETING
Tel: (852) 3605 3719
Email: marketing@omghk.com



mailto:mingwatch@omghk.com
mailto:h@omghk.com
mailto:mwmadv@omghk.com
mailto:marketing@omghk.com
mailto:eting@omghk.com
http://www.mingwatch.com/
http://www.facebook.com/MingWatch
http://www.instagram.com/mingwatch
http://www.youtube.com/MingWatch
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