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About MING WATCH

"MING WATCH" covers the latest news of
high end watch market, recent technical
advancement of watch industry, engaging
stories of most sought-after timepieces, reports
of various auctions.

Our unigue contents consist of interviews
and forums of industry expex and influential
celebrities, with distinctive style of pictorial,
layout and design.

Our stories and videos are now available
on mulfi-media platforms including print,
e-magazine on iPad/ Android newsstand,

welbsite, Facebook, Insfagram and YouTube.

We have extended our readership to reach
discerning watch lovers and collectors
lbbeyond Hong Kong, and to cover new readers
from young executives and professionals who
are looking for comprehensive waftch confent
through our professional multi-channels.

Editorial Team

Simon Shia, the Publisher of "MING WATCH",
is one of the most renowned watch
critics in Hong Kong. Simon has abundant
acquainfance with wafch related publishing
for over 20 years.

Founded the reputable magazine - "Spiral
Magazine" in 2004, the illustrious watch welbsite
- "'simonwatch.com" and the innovative digital
magazine - "A watch magazine" for iPad in
2010. Published well-known watch thesaurus
- "The First Lesson of Wrist Watch" and "Fine
Timepieces" by Winged Letters Creative and
Wan Li Book Co.Ltd. respectively.

A PROFESSIONAL WATCH MAGAZINE FOR EVERYONE
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Audience Profile of MING WATCH platfforms

Core readers:

Male Skewed
80-.
Aged 3049
13-

Monthly Personal Income HKS80K+

30..

Source : 2018 Ming Watch

Male Female Core Age
76% 24% Group
24-54 (76%)
Other
(o)
Us 4 /O
3%
China
2% /¥
Taiwan
3% By Hong
I.Occﬂlon Kong
88%
Audience Profile
Business Professionals 23% Travel Buffs 14%
Mobile Enthusiasts 20% Luxury Shoppers 13%
Avid Investors 18% Technophiles  13%

Source: Google Analytics 2019

MAGAZINE T WEBSITE  mingwatch.com FACEBOOK

19,000+ Facebook fans and growing readership

Male

65-.

*Average Monthly Reach (648K)

Female Core Age

34% Group

21-55 (89%)

Other US
o (o)
Malaysia 1% 1%
15%

Macau
3%

Taiwan By

_ Hong
10% Location

Kong
70%

Source: Facebook Insight Report 2019
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MAGAZINE

Frequency:
Feb, Apr, Jun, Aug, Oct, Nov, Dec

Promotional Copies Distributed to the Targeted Networks:

- Passenger lounges of major airlines
- Selected 5-star hotels in Hong Kong and Macau
- Pacific Coffee

Price:

H

KS 50

xtensive Distribution Networks:
Newstands

- Circle K, Vango
- REPLAY
« Chung Hwa Book
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Ming watch contents

EVENT

This section covers
a variety of trade
events locally and
globally.

SIMON SAYS

Simon shares his

unigue perception

of watches
and myriad
knowledge.

NEW WATCH

News corner
provides the most
current update
of the prestige
watch market,

FEATURE

Explore more
and further
through a series
of selected
watch fopics.

COVER STORY &
BRAND STORY

A full length article
exclusively unveils the
stories behind classic
timepieces and the
lbrand, including
some unknown tales.

LIFESTYLE

This section covers
other information a
prestigious watch-
lovers may want

to know, including
wine, apparels, and
automobile.
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MING WATCH Magazine Rate Card

PRIME POSITION Effective Date: 1st January 2020
Position Size/ 4C Rate (HK$)
Cover Full Page S 250,000
Back Cover Full Page S 108,000
Inside Front Spread  Double Page Spread  $§ 152,000
Table of Contents 1 Full Page S 66,000
Table of Contents 2 Full Page S 65,000
Table of Contents 3 Full Page S 64,000
Facing Editor Note Full Page S 60,000
Facing Masthead Full Page S 59,000
Inside Back Cover Full Page S 55,000
R.O.P Full Page S 55,000
R.O.P Double Page Spread $ 110,000
FREQUENCY

Feb, Apr, Jun, Aug, Oct, Nov, Dec

REMARKS
Fixed Position Loading: +20%

(subject to availability)
Consecutive Pages Loading: +10%

Advertising Agency
Commission: 15%
(only offer to accredited advertising agency)
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MING WATCH Magazine Size & Specifications

SIZE
Full Page
Trim Size Double Page Spread
285 mm (H) x 221 mm (W) Trim Size : 285 mm (H) x 436 mm (W)
Bleed Size Bleed Size : 295 mm (H) x 446 mm (W)
205 mm (H) x 231 mm (W) Non Bleed Size : 275 mm (H) x 426 mm (W)
Non Bleed Size Inside Front Spread : 285 mm(H) x 428 mm(W)

275 mm (H) x 211 mm (W)
MECHANICAL SPECIFICATIONS DIGITAL FILE SPECIFICATIONS COLOUR PROOF
Material . One seft of positive process color film with PDF files preferred a) Digital proof in ISO 39L Standard (complies with

~ progressive proofs. a) Color Standard: ISO 39L (complies with ISO 12647-2) ISO 12647-7) |
Screen - 175 screen line (Artpaper) b) Digital Proof Standard: with Fogra Media Wedge control bar, b) Colour proof with proof control *passed sticker”
Booking Deadline : 60 days prior publication date according to ISO 12647-7 tolerance c) One seft of digital proof is required
Material Deadline : 45 days prior publication date c) PDF Format: 1.3 Version d) If the client/ agency cannot provide the 1ISO39L
BeedMargin - Smmoneachside | d) PDF Standard: PDF/ X-1a (with output intent: ISO 39L) standard and passed sticker, Ming Watch will
(Alltext should be within the Non Bleed Size) & we accept files submission via CertiAD not be responsible for any colour discrepancy
FILM COLLECTION CENTRE °reempensaton
E-mail ¢ Fi VB i ‘mail

16/F. Block A, Ming Pao Industrial Centre, 18 Ka Yip Street, Chai 0" o e S v OB, Slocsa et e P server
Wan, Hong Kong. | FTP Server : Please contfact our advertising representatives
Tel : j @52) 3605. 3759 Remarks : Please convert all fonts to outline
Monday fo Friday: 9:30am - 6:00pm JPEG image options must be over 10

Photo resolution must be 300dpi
All photos must be in CMYK format

TERMS OF BUSINESS

. The publisher reserves the right to refuse publishing any material supplied by the Advertiser or the Advertising Agent.

Fixed position advertisements are only available at an additional charge.

Late delivery of advertising materials or non-compliance with specified deadlines will result in forfeiture of the space booked but the Advertiser and the Advertising Agent shall still be liable to pay the

charges therefore.

In case of failure o deliver materials before the specified deadline for whatever reason, the publisher may use its discretion in re-running a previous adv. of similar size.

No cancellation is acceptable after the date of material deadline as stated in this Rate Card.

The Advertiser and/or the Advertising Agency (collectively the "Advertiser”) are advised of understanding of the provisions of the amended Trade Descriptions Ordinance (Cap.362) and ifs relevant

general guidelines & regulations (the "TDO"). All advertising materials submitted to us/ the placing of an order for advertisement shall fully comply with the TDO or any laws and regulations as shall be

amended from time to time under the laws of Hong Kong SAR.The Advertiser warrants and confirms the agreement to comply with and to procure its employees & authorized representatives and/ or

agents to comply with the TDO.The Advertiser (including the Adverfising Agency) agrees to indemnify the publisher, One Media Group and keep One Media Group and ifs directors, shadow directors,

employees, company secretary, principal officers, managers, agents, contractors or any of them fully indemnified against any claims, demand, actions, costs, liabilities, damages, proceedings and

expenses suffered or incurred.

/. Third Party Rights — No person or entity other than the confracting parties under the advertisement contract/ agreement, will have any right under the Contracts (Rights of Third Parties) Ordinance
(Cap.623) of the Laws of Hong Kong to enforce any terms and conditions of the advertisement confract/ agreement.

ook b
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FACEBOOK Top 3 Posts (2019)

#1: [SIHH 2019 : ;I A48 Traditionnelle #2: (155118 One of Not Many EE #3: [ B—EKRLLENBAE

Twin Beat Perpetual Calendar]

Reach 231,001 Reach 107,543 Reach 88,763
Impressions 228,005 Impressions 174,659 Impressions 102,262
Ave. Freq. 0.99 Ave. Freq. 1.62 Ave. Freq. 1.15



https://www.facebook.com/MingWatch/posts/1263788203746503
https://www.facebook.com/MingWatch/posts/1294336054025051
https://www.facebook.com/MingWatch/posts/1479927018799286
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MING WATCH Digital Rate Card

Mobile and Desktop

Billooard / Super Banner

(for Mobile) (for Desktop)

Ad Format Dimensions (pixels) Appear at Location Rate (HD)

Mobile Leaderboard 320(W) x 50 (H) Mobile Run-of-site $5,000
Billooard 970(W) x 250 (H) Desktop Run-of-site $9,000

Super Banner 728(W) x 90 (H) Deskfop Run-of-site $15,000

Large Rectangle (LREC) | 300(W) x 250 (H) Desktop Run-of-site $6,800
300(W) x 250 (H) Mobile Homepage $6,000




VNG WATCH

Wigk

MING WATCH Digital Rate Card

Mobile and Desktop

(for Mobile)

>

When land to the
page, it will popup
expanded image,
and auto col-
lapse after 15sec

Crazy Ad

(for Desktop)

>

When land to the page,
it will popup expand-
ed image, and auto
collapse after 15sec

Ad Format  Dimensions (pixels)

LREC

Appear at Location

Crazy Ad 320 (W) x416(H) Mobile Homepage
1024 (W) x 605(H) Desktop Homepage

Min.SOV Rate / Week (HD)

25%
50%

$10,800
$15,000

10
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MING WATCH Digital Rate Card

>.>'>'

(for Mobile)

Mobile only

When scroll down

to the page,
Underlay the image will

be covered.

Ad Format Dimensions (pixels) Appear at Location Min.SOV Rate / Week (HD)

11
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MING WATCH Digital Rate Card

Deskiop only

Half Page

aelalal=t

IN READ VIDEO

(for Desktop)

Ad Format Dimensions (pixels) Appear at Location

Half Page Banner 300(W) x 600(H) Desktop Homepage
In Read Video 540(W) x 480(H) Deskfop Run-of-site

Min.SOV  Rate / Week (HD)

25%
100%

$10,800
$18,000

12
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MING WATCH Digital Rate Card

Facebook Newsfeed

- Ming Watch Facebook fanpage (@MingWatch)
- Minimum boosting cost requirement: HK$3,000

- Boosting handling charge: 30% of the boosting cost
Gross Rate: HKS35,000

Instagram Feed
- Ming Watch Instagram (@mingwatch)

- Minimum boosting cost requirement: HKS3,000

- Boosting handling charge: 30% of the boosting cost
Gross Rate: HKS30,000

eDM
- Specificed Demographic
- HKS5 / Member

Digital Platform Remarks:

1. Ad Inventories and spaces are reserved on a first-come, first-served basis.

2. Production cost is not included.

3. Booking Deadline: website - 7 working days prior to the ad posting date.
4. Material Deadline: website - 5 working days prior to the ad posting date.

Effective Date: 1st January 2020

5. Material Requirements: The above ad rates apply to the banner format of JPEG, GIF or SWF format and supporting Internet Explorer Browser 6.0/ 7.0 only.

13
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Video Production

BEXAIE CM T — NS TARE | FTAIPEI CAR WATCH ; [FIL - HASIE - HREDZE]

"Sense of Time ; XE#KE Ming Watch X & kB 2 E ERiB ik [&E - 2¥F - EPO7 — {TRREUBMMIRMER 2 )

We offer you: 1. Professional production team, including more than 20 renowned movie/ short film/ documentary/ commercial directors in Hong Kong and China
2. Well connected with renowned celebrities and arfists in Hong Kong, China and Taiwan
3. Multi-broadcasting channels fo provide effective reach to target customers

*Quotation will be provided based on client's brief

14


https://www.facebook.com/watch/?v=493262224523334
https://www.facebook.com/MingWatch/videos/1335560399920489
https://www.youtube.com/watch?v=fd5TKZdm6xY
https://www.facebook.com/MingWatch/videos/716146848510644/
https://www.facebook.com/MingWatch/videos/818068641651797/
https://www.facebook.com/MingWatch/videos/716146848510644/
https://www.facebook.com/MingWatch/posts/1677334552391864
https://www.facebook.com/MingWatch/videos/vl.157073164927769/885467261835202/?type=1
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Video Production

- ¥} - EPO8 — Craft Beer F T I ]

[ Ming Watch A#)E5) * SBEH ]

[ - 9% - EPO9 — )%l )

[ Ming Watch Az : HEETEEY )

N

= 723%Z Victor Wong )

B

[ Ming Watch AY)Ez:) : ERLE

\

[ MingWatch Girl ] The Gorgeous Girl in Taiwan - Ann Hong

15


https://www.facebook.com/watch/?v=370618710200611
https://www.facebook.com/watch/?v=348113229120670
https://www.youtube.com/watch?v=C4Trk1Zhjeo
https://www.facebook.com/MingWatch/videos/716146848510644/
https://www.facebook.com/watch/?v=375645946459058
https://www.facebook.com/MingWatch/videos/716146848510644/
https://www.facebook.com/watch/?v=2520996694853794
https://www.youtube.com/watch?v=o0ZDOO0rfJI
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Video Production

[ BB$%EE27 ] - Christy Chan 2% [ Ming Watch girl ] Sadie [ EERIEE Anika 15 ]

[ GRAFF - A Burst of Colours e ARIAE & ] [ AR —K ] [ ZREIRITRE 2019 BRAER ]


https://www.facebook.com/watch/?v=986250004833659
https://www.facebook.com/watch/?v=518841818910402
https://www.facebook.com/watch/?v=745945785826209
https://www.facebook.com/MingWatch/videos/716146848510644/
https://www.facebook.com/watch/?v=2108399512791079
https://www.facebook.com/MingWatch/videos/716146848510644/
https://www.facebook.com/watch/?v=2412690185669636
https://www.facebook.com/watch/?v=811556789299961
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Event Management

*Quotation will be provided based on client's brief

Montblanc:
EABF AR E

Ming Watch x Grand Seiko
ERTH IREEAE T

Ming Watch x
G2000 BLACK

EmMPEE

HKTDC Hong Kong
Waich and Clock
Fair 2019

17
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I H A N K

Y

O

U

www.mingwatch.com

n www.facebook.com/MingWatch

www.instagram.com/mingwatch

u www.youtube.com/MingWatch

CONTACTS

EDITORIAL
Fax: (852) 2976 5515
Email: mingwatch@omghk.com

ADVERTISING
Tel: (852) 3605 3713 Fax: (852) 2898 2549
Email: mwmadv@omghk.com

MARKETING
Tel: (852) 3605 3719
Email: marketing@omghk.com
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mailto:mingwatch%40omghk.com?subject=
http://www.mingwatch.com
http://www.facebook.com/MingWatch
http://www.instagram.com/mingwatch
http://www.youtube.com/MingWatch



